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The 73rd Frankfurter Buchmesse (20-24 October 2021) set an 
important example for the publishing and cultural sector in 
the pandemic. Thanks to a comprehensive health and hy-
giene concept, professional visitors and the general public 
could once again safely meet as implied by the fair’s motto 
"Re:connect". As a result, #fbm21 was characterised by the 
joy of reunion and the spirit of optimism.

The hybrid format represents a new beginning for Frankfurter 
Buchmesse, because even in future, the fair experience will 
not take place exclusively on site. In addition to what hap-
pens at the fair, digital offerings will reach people around 
the world, allowing them to participate.
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The #fbm21 was a unique fair  
experience – finally back on site in 
Frankfurt and digitally worldwide.

#fbm21 was funded as part of the economic stimulus programme NEUSTART KULTUR by the German 
Federal Government Commissioner for Culture and the Media.
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73,500
visitors on site

Exhibitors and visitors

users on buchmesse.de

185,295

trade visitors from 

36,000
105 countries

literary fans from 

37,500
85 countries

page impressions

2,136,224 
visits

314,380
2,013
companies from 80 countries

Frankfurter Buchmesse 2021 welcomed a total of  
73,500 visitors on site. Of these, 36,000 were trade  
visitors from 105 countries and 37,500 were literary  
fans from 85 countries.

A total of 2,013 companies from 80 countries presented 
in the halls, in the Literary Agent Centre (LitAg), at the 
new workstations or as digital exhibitors on the internet. 
Many of the exhibitors on site also contributed to the  
digital programme.

A total of 185,295 users took advantage of the services 
on buchmesse.de from 11 to 24 October, generating 
2,136,224 page impressions and 314,380 visits.



Despite the global pandemic, a total  
of 2,013 exhibitors took part in the  
73rd Frankfurter Buchmesse.

On-site exhibitors

Digital exhibitors

Physical & digital exhibitors

Exhibiting publishers  
and companies from all  
over the world.
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Survey of exhibitors1

and trade visitors2

1  Source: QuestionPro. 102 exhibitors took part in the survey.
2 Source: QuestionPro. 1,201 trade visitors took part in the survey. 5

How satisfied are you with what Frankfurter Buchmesse 2021  
offered on the whole?

What were your goals at the fair?

71 %
of exhibitors 
were satisfied/  
very satisfied

75 %
of trade visitors 
were satisfied/  
very satisfied

24 %

26 %

24 %

9 %

12 %

2 %

30 %

17 %
16 %

15 %

9 %
8 %

Exhibitors Trade visitors

Networking Product
presentation

Customer
acquisition

Market
research

Rights & licence 
trading

Continuing  
education/ 

professional
programme
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Literary Agents & Scouts Centre (LitAg)

Due to the pandemic, this year’s Literary Agents & Scouts 
Centre was much smaller than usual.

65 tables 

53 agencies

16  countries

Germany

Spain

Great Britain

Denmark

United States of America

Norway

France

Italy

Netherlands

Israel

Sweden

Switzerland

Finland

Poland

Canada 

Turkey

17 %

14 %

11 %

9 %

8 %

8 %

8 %

5 %

5 %

5 %

3 %

3 %

1 %

1 %

1 %

1 %



249

397,210
titles at Frankfurt Rights (as of November 2021)
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Frankfurt Rights3

Frankfurt Rights is Frankfurter Buchmesse's platform  
for every aspect of the international rights and licence  
trade. This is where all the players in the rights and  
licence trade come together – whether it’s to acquire 
audio book licences, sell translation rights or discover 
suitable material for film production.

3  Survey period: 1-31 October 2021
4 All (digital) exhibitors at Frankfurter Buchmesse 2021 and other interested publishers and booksellers without an account.  
  This event membership includes a limited number of features offered by Frankfurt Rights and ends on 30 June 2022.

66 countries

3,189 event members4 
from

249
new buyer accounts

1,573
enquiries sent

131,911
page impressions



NEW PHYSICAL FORMAT

The workstations were a new, flexible way of ensuring pre-
sence at the fair with a worktable in the middle of the ex-
hibition hall. It was used by exhibitors in addition to their 
stand space, as well as by participants from all over the 
world who were unable to set up a stand in 2021.
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Workstations

140
12
workstations booked

countries

To meet the changing needs of industry participants in 
a targeted manner, the workstations were developed 
as one of the new formats for 2021, and it helped reach 
many new customers.



NEW DIGITAL FORMAT
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The Masterclasses celebrated their online premiere from 
11-15 October 2021. Participants were able to experience 
international speakers from the industry, as well as  
hidden champions and users from the field of publishing. 
Each digital masterclass offered a mix of expert know-
ledge, insights and inspiration.

Masterclasses

Top 10 applicant countries of origin

01/ Germany

02/ United States of America

03/ Great Britain

04/ Brasil

05/ Switzerland

06/ India

07/ France

08/ Turkey

09/ Spain

10/ Italy

75
countries

12
digital masterclasses 

850
applicants5

5 An application was required in order to participate in a masterclass.



NEW DIGITAL FORMAT
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Additional digital programmes  
for professionals

Trade visitors could attend the new digital offerings – the 
Masterclasses and Frankfurt Studio - Inside Publishing broad-
cast live from the exhibition grounds – as well as the popular 
longstanding events Frankfurt Conference and The Hof.

All the sessions that made up the digital professional 
programme Frankfurt Studio - Inside Publishing can be 
accessed via buchmesse.de/en/media-library.

Frankfurt Studio – Inside Publishing

97
countries

27
sessions

15,500
visits

The digital conference for academic and  
trade publishing professionals:

2
days

2
tracks

20
sessions

319
minutes of  

concentrated  
expertise

Frankfurt Conference

The digital networking event with live music  
and breakout sessions:

12
sessions

780
participants

30 September – 15 December 2021

The Hof

https://www.buchmesse.de/en/highlights/media-library


Programme for the general public

11

6,000
visits to the live German-language 
programme in the Frankfurt  
Studio – Festival in cooperation  
with Buchjournal (34 sessions).

45
hours of livestream programming 
from the Frankfurt Studio – Festival, 
much of which could be accessed 
via Facebook and YouTube.

46
hours of livestream programming 
from the ARD-Buchmessenbühne.  
Many events were also broadcast  
on Facebook and YouTube.

48
interviews with 52 participants –  
a total of 16 hours – could be 
heard through the podcast radio 
provider detector.fm.

Furthermore, hr added its comprehensive programming 
to its own ARD-Mediathek under the key word  
Frankfurter Buchmesse. All podcast interviews can be 
heard on detector.fm.

On buchmesse.de/en/media-library, you can access  
videos of all the talks from #fbm21, including Frankfurt  
Studio – Festival.

https://www.buchmesse.de/en/highlights/media-library
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BOOKFEST city could once again take place this 
year. Since 2017, culture enthusiasts have been 
meeting at the fair – and in the city to celebrate 
BOOKFEST city in Frankfurt bars, hotels, and  
cultural institutions.

live programme on  
ARD-Buchmessenbühne  
(both on-site and digital)

46h

events in total

2,235
on-site events

1,764

publishers

26

hours of  
programming

865
days

61
events

19
locations

80
participating authors, poets,  
translators, illustrators, and  
moderators

11 bookstores and  
cultural institutions

Events
20–24 October 2021

digital events

672



Media presence
Statistical media resonance analysis in print and TV6

The reports had a reach of 

338,338,330

6 Source: Landau Media, period of observation TV: 19-24 October 2021;  
  Print: 1 September – 31 October 2021. Only German-language sources were analysed.

7 Meltwater, period of observation from 28 September – 28 October 2021.
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published mentions in the media  
with a circulation of7,485

78,021,149

2,500 39media representatives from 

countries were 
accredited this 
year for Frankfurter 
Buchmesse.

Media presence
Statistical media presence online7

6,873 
mentions in online media

15 bn
potential reach



Media presence
Media resonance in social media8

In social media, there were 105, 994 mentions in the  
period from 28 September – 28 October 2021. The peak 
was reached on the first day of the book fair with 23,666 
mentions. At the beginning of the period under review,  
the main thematic focus was on the proposed hygiene 
concept and the implementation of a hybrid event.

At the start of the fair, the main topics of discussion  
included the debate surrounding the freedom of  
expression and publishing, the presence of critical  
authors and publishers, and the boycott of some  
authors.
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8 Source: Meltwater 9 Infographic refers exclusively to Twitter

Mentions of Frankfurter Buchmesse in twitter posts9

23,666

19,694

6,199

10,556
12,074

4,900

13–19 October 20–24 October 25–28 October



36,400 
41,619

3,610

followers on Twitter 
twitter.com/book_fair

instagram.com/buchmesse

youtube.com/user/buchmesse

Instagram subscribers 

subscribers on YouTube 

82,152
Subscribers to the Frankfurter Buchmesse  

Newsletter (Germany and international) 

facebook.com/frankfurterbuchmesse

subscribers to the Facebook page 

82,438
15

7,590
LinkedIn followers of  
the company profile

linkedin.com/groups/42948

8,839
members in the Frankfurter  
Buchmesse LinkedIn group 

1,0631,063
members in the Frankfurter  
Buchmesse Xing group 
xing.com/communities/groups/frankfurter-buchmesse-33b4-1075878

Networking & Marketing 
As of November 2021



639 literary and cultural events 
– physical, digital, hybrid – were 

registered in the 2021 Frankfurter 
Buchmesse Calendar of Events on 

the occasion of Canada as Guest  
of Honour.

In addition to the events held at the 
exhibition grounds, there was a diverse 

Canadian programme across the city 
of Frankfurt, with exhibitions, film,  

performances, readings and a number 
of cultural projects in public spaces.

Following the motto "Singular Plurality - Singulier Pluriel", 
participants were invited to explore Canada's unique  

geographical and literary landscapes in the 2,300 sqm 
Guest of Honour Pavilion.

Wave-shaped elements led through the space offering  
visitors the opportunity to digitally meet 30 Canadian authors  

and illustrators through LED projections and interactive  
elements.

For the first time, the Guest of Honour Pavilion was  
conceptualised both as a physical as well as a virtual space,  

making both visiting and the literary programme presented 
widely accessible.

The international book exhibition "Books on Canada",  
organised by Frankfurter Buchmesse and shown within the 

Pavilion, featured over 300 titles from 100 publishing houses 
worldwide.

All in all, 66 Canadian exhibitors presented themselves on a 
total area of 698 sqm.

Guest of Honour 2021: 
Canada At the Fair

Authors and New Publications

Events
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Canada’s dual Guest of Honour presence 2020-2021 saw 
a wave of related new titles within the German-language 
book market: 400 new titles by 165 publishing houses, 
both direct translations from Canadian authors and 
books about the country.

145 translations were funded under the programme  
initiated for the Guest of Honour appearance.

58 Canadian authors and illustrators were part 
of the Guest of Honour cultural delegation, 
taking part in a wide-ranging digital and 
hybrid programme over the course of the 
two years. 

8 Canadian authors travelled to the  
fair to present their work in person. 



Follow us: #fbm22

More information: buchmesse.de

Guest of Honour 2022:  
Spain

Funded by:

http://www.buchmesse.de
http://www.buchmesse.de

